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Introduction 
 
We are proud to present to you the third issue of the International Journal of Internet Science. Much of the fate 
of a start-up journal depends on its attractiveness to authors and their willingness to submit high quality 
manuscripts. Part of authors’ decision relies on a journal’s impact - that is, how widely it is read and how often 
its messages and findings are built upon in the relevant scientific community. 
 
In an attempt to measure a journal’s influence, the journal impact factor (Impact factor, 2008; The Thomson 
Corporation, 2008) describes how often the average article in a journal is cited. Technically, the journal impact 
factor is calculated based on a two-year period. It can be viewed as the average number of citations in a year 
given to those articles in a journal that were published during the two preceding years. Thus, a journal’s impact 
factor can only be calculated after it has been appearing for three full years. 
 
With its first issue in March 2006, the International Journal of Internet Science has now reached this minimum 
criterion of three full volumes. Still, as a new journal, its first impact factor can't be calculated reliably, because 
many citing articles from 2008 are not yet known (this is why Thomson Corporation publishes its ISI journal 
citation reports for any given year only about half a year after that year ends). However, we can use known 
citations to early articles to calculate an estimate. According to Google Scholar (http://scholar.google.com/), the 
six articles that appeared in 2006 in the International Journal of Internet Science were cited 14 times in 2007 
(2.33 citations/article). If we weed out some unqualified citations (department reports etc.) and add references 
missed by Google Scholar (see below), then we find 17 citations. The journal will thus have an impact of 2.83 
(1.17 by ISI journal selection only), if this rate holds. Furthermore, with the end of the third year approaching, 
we are now able to report estimates of the journal’s impact that are based on a larger set of empirical data. 
 
Citation analysis 
 
There are basically three Web services that can be used to find citing articles and estimate journal impact: 
Google Scholar, Scopus, and ISI Web of Knowledge by Thomson (ISI, http://www.isiknowledge.com/) with Web 
of Science (WoS) and Journal Citation Reports (JCR). Scopus is a product by the publisher Elsevier and contains 
its abstract and citation database. It finds more sources than ISI Web of Knowledge, partly because it includes 
more than 3000 open access journals, but only for the relatively short period it covers (Bakkalbasi, Bauer, & 
Wang, 2006). ISI Web of Knowledge is based on databases that were developed over a long period of time, i.e. 
the Social Science Citation Index (going back to 1900), the Science Citation Index, the Arts & Humanities 
Citation Index, and the Conference Proceedings Citation Indices for Science and Social Science & Humanities. 
All three services have certain benefits and some limitations. For new sources, Google Scholar seems to be most 
comprehensive and it is open access, so we chose to use it as the base for our research, and add citations found 
with the other services and additional sources like PsychInfo, OvidSP, and Scirus. 

                                                
Please direct all correspondence regarding this editorial to Ulf-Dietrich Reips (u.reips@psychologie.uzh.ch), Universität  
Zürich, Sozial- und Wirtschaftspsychologie, Binzmühlestrasse 14 Box 13, 8050 Zürich, Switzerland. 
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Looking up “International Journal of Internet Science” in Google Scholar returns 50 references (December 15, 
2008). Using scHolar index (http://insitu.lri.fr/~roussel/projects/scholarindex/index.cgi) these can be ordered by 
number of citations. Immediately, it becomes apparent that two articles from the first issue were cited very 
frequently – the IJIS article by Göritz (2006b) by Amar (2008), Baumgartner (2007), Fricker (2006), Gnambs 
and Strassnig (2007), Göritz (2005, 2006a, 2007, 2008), Göritz and Stieger (2008), Göritz and Wolff (2007), 
Göritz, Wolff, and Goldstein (2008), Heerwegh (2006), Llauradó (2006), Marcus, Bosnjak, Linder, Pilischenko, 
and Schütz (2007), Reips (2008), Shih and Fan (2007, 2008b), and Swanson and Barlage (2006), and the IJIS 
article by Smyth, Dillman, Christian, and Stern (2006) by Abela (2008), Christian, Dillman, and Smyth (2007), 
Christophersen (2006), Creux (2007), Dillman and Smyth (2007), Funke and Reips (2007), Reips (2008), Reips 
and Funke (2008), Smyth, Dillman, and Christian (2007), and Stern (2006, 2008)1. That is, 28 references 
generated by two articles: one in 2005, seven in 2006, eleven in 2007, and nine in 2008, so far. The other IJIS 
articles from 2006 by Korupp, by Krysan and Couper, by Mesch and Talmud, and by Ollesch, Heineken, and 
Schulte together were cited seven times (Creux, 2007; Honing & Reips, 2008; Livingstone & Helsper, 2007; 
Peacock, 2007; Peacock & Künemund, 2007; Vaughan, 2007; Wittchen, Schlereth, & Hertel, 2007).  
 
From the 2007 volume, the IJIS article by Wittchen, Schlereth and Hertel with six citations is the one most cited 
(Gockel, Kerr, Seok, & Harris, 2008; Hertel, Niemeyer, & Claus, 2008; Kerr, Messé, Seok, Sambolec, Lount Jr., 
& Park, 2007; Lount Jr., Kerr, Messé, Seok, & Park, 2008; Lount Jr., Park, Kerr, Messé, & Seok, 2008; Weber & 
Hertel, 2007). Notably, this paper is cited in high impact journals like the Journal of Experimental Social 
Psychology, the Journal of Personality and Social Psychology and the Personality and Social Psychology 
Bulletin, so the likelihood of further citations seems high. The IJIS article by Szillis and Stahlberg (2007) is cited 
by Marshall (2007) and Szillis (2007); Shih and Fan (2007) by Mackety (2007) and Shih and Fan (2008a), 
Gesell, Drain, & Sullivan (2007) by Claerhout (2008), and the IJIS article by Puig-i-Abril and Rojas (2007) is 
cited by Robbin and Buente (2008). Cover (2006) and Shih and Fan (2008a) cite the journal as a whole. 
 
Presently known citations in 2008 of papers published in 2007 alone would yield an impact of 1.60. If we apply 
the definition of the journal impact factor and calculate an estimate, we find 18 citations in 2008 for the eleven 
articles that appeared in 2006 or 2007. Thus, the International Journal of Internet Science’s first impact factor 
will be 1.64 or higher. These figures are not directly comparable to those by ISI Thomson, because ISI only 
includes journals in its calculations that are already in its database. ISI’s calculations would lead to a 2008 
impact of 0.73 for the International Journal of Internet Science, if it is not counted as part of the database, and of 
0.82 if it is. Importantly, all current figures are conservative estimates, as more citing articles published in 2008 
might surface later that couldn’t yet be found and included in the present analysis2. 
 
Reasons for high impact 
 
Compared with other, long-standing, journals in our field, the International Journal of Internet Science achieved 
a surprisingly high impact. Behavior Research Methods has an ISI impact of 0.96, Cyberpsychology & Behavior 
one of 1.37, New Media & Society one of 0.49, Social Science Computer Review one of 0.41 and The 
Information Society has an ISI impact of 0.72 (2007 JCR Social Science Edition)3. 
 
A chief reason for the comparatively high impact of this start-up journal certainly is our attempt to achieve high 
quality via extensive anonymous peer review in combination with a high rejection rate. We rather publish few 
articles of high quality. Secondly, in IJIS’s scope are methodological articles that naturally find a wider audience 
than many from content domains. Thirdly, the Internet continues to be one of the hot topics in research. Fourthly, 
open access journals tend to receive more citations than those limited in access. Finally, we were so fortunate to 
draw manuscripts with meta-analyses and from very active groups of authors. This activity is also expressed in 
the IJIS’s high journal immediacy index4 of 1.17 in 2006 and 0.71 in 2007 (when the issue appeared in 
December), if we include all citations, and 0.17 (2006) and 0.40 (2007), if we restrict to ISI journals only. The 
Journal of Personality and Social Psychology has an ISI immediacy index of 0.40, Cyberpsychology & Behavior 
has one of only 0.05, Behavior Research Methods one of 0.23, and all other journals in our field mentioned 
above that are directly competing with IJIS achieved between 0.07 and 0.16 in 2007. 
 

                                                
1 Some of these references were not found by Google Scholar. 
2 Note that this editorial will formally raise the journal’s impact factor substantially, if self-citations in editorials are counted 
(a citation inflation procedure that is part of ISI Thomson’s JCR). 
3 Note these are 2007 ISI figures, thus from a completed count but limited to citations (not articles!) in ISI-listed sources. 
4 The immediacy index indicates how quickly articles in a journal are cited. It is calculated by dividing the number of 
citations to articles published in a given year by the number of articles published in that year. 
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Facts and figures from the editorial office 
 
The International Journal of Internet Science has an International Standard Serial Number (ISSN) of 1662-5544 
and is listed in the Directory of Open Access Journals (DOAJ, http://www.doaj.org/) and in the Index of 
Information Systems Journals (http://lamp.infosys.deakin.edu.au/journals/). Currently, there are 14 articles that 
were published in the International Journal of Internet Science, with 56 rejected manuscripts and five being 
subject to revision or currently under review. (Editorials and book reviews are counted separately, as they are not 
subject to a rigorous reviewing process.) Consequently, our rejection rate is at 77% (one percentage point up 
from last year), our acceptance rate is at 20%, and 3% of all submitted manuscripts are being worked on. Thus, 
we are still a bit away from being allowed to call any published article “the tip of an iceberg”, as one out of five 
manuscripts makes it to the viewable stage and not one tenth, as the metaphor suggests. On the other hand, given 
the International Journal of Internet Science’s relatively high impact and immediacy index, we believe a 20% 
chance is attractive for those authors willing to invest some time and work to follow our reviewers’ 
recommendations.  
 
The present issue 
 
The third issue includes three original research articles and one review of a book in the field of Internet science. 
The topics covered are the quality of search engine count estimates, factors that determine Internet adoption in 
businesses, and the question of true e-democracy in e-governance. Tom Buchanan reviews the book 
'Psychological Aspects of Cyberspace: Theory, Research, Applications' by Azy Barak.  
 
Dietmar Janetzko (National College of Ireland, Dublin, Ireland), one of the pioneers in Internet-based 
measurement, presents a series of six studies on the Objectivity, Reliability, and Validity of Search Engine Count 
Estimates. Search engine count estimates (SECEs, “hits”) are used as relative measures in many different 
domains, for example to measure the importance of political events or to estimate the size of populations in 
geographic entities. So far, the quality of SECEs had not been determined in terms of classical measurement 
criteria. Janetzko shows empirically that SECEs are of value for most kinds of browsers, search engines, and 
types of Boolean searches and describes some limitations of the objectivity, reliability and validity of SECEs.  
 
Jesse W. J. Weltevreden and Ron A. Boschma (Utrecht University, The Netherlands) present The Influence of 
Firm Owner Characteristics on Internet Adoption by Independent Retailers: A Business Survey. Independent 
retailers make up a large proportion of all retail outlets (e.g. ca. 56% in The Netherlands), but their Internet 
adoption so far has been largely ignored in the literature. To close the gap, the authors conducted a business 
survey among 686 independent retailers in eight city centers. Remarkably, the retailers were contacted 
individually and personally on site, which explains that the authors achieved a response rate of 97.2 percent. The 
authors were thus able to collect a dataset about the Web site and domain name adoption of 3’274 retail outlets 
that likely is representative for all independent retailers in The Netherlands. Results showed that firm owners and 
their family/friends play an important role in developing and managing the Web site of independent retail 
businesses. Results further indicated that age, ethnic background, personal Internet experience, and perceived 
competitive pressure of the firm owner are important explanatory variables for domain name registration and/or 
Web site adoption among independent retail organizations.  
 
Bertil Rolandsson and Ulric Björck (University College of Borås, Sweden), in their contribution Being an 
Efficient or Dialogue-Oriented Rural Municipality on the Net: Framing Civil Servants' Confidence in E-services, 
examine civil servants who offer e-governance services in a rural municipality. The authors focus on the ways 
the civil servants see themselves and their work. One most remarkable result is that they do not perceive their e-
governance services as a tool for democratic dialogue, but just as a rationalizing technological system. The 
authors relate this to the fact that many of the employees already have direct contacts to citizens. The finding 
underlines the importance of taking into account the social context in the study of e-governance services.  
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